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* SBOP Explorer
— Highlights of Configuration
— Demonstration of Explorer capabilities
— Walkthrough of implementation

e SAP Dashboards

— Discuss differences with SBOP Explorer
— Brief demo of powerful dashboards at McKesson
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Explorer can be based out of Universe(s) or Excel
files.

Universe(s) based out of regular RDBM databases
or hosted on HANA

Perfect for Data Discovery

User Friendly for Analytical Work on huge
datasets
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Requirements Gathering of Metrics to use
Creation of Data/Business layer (Universe in IDT)
Information Space (Term used by SAP Explorer)
Indexing of Information Space

Scheduling of Information Spaces

Exploration View Sets

Personalization of Information Space (Implementing
Security based on user roles or IDs)

QASUG. QSUG~



Spending time and asking questions

Make a case for every Dimension and measure

you would like to have

Necessary to think long term and consider the

impacts with growing data
Value it would bring to analysis
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DATA LAYER (UNIVERSE IN IDT)

* Make the Data Model as efficient

as possible especially in terms of N ‘ :"f'

Performance | -t

* Use of Materialized Views, ==

Summarized tables etc can perform s

better

* Try and avoid near “real time” i
scenarios and advisable to use s
explorer to do analytics on a week

old or a day old data.
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0Do .not try to answer every
p s§|ble combination in th
beginning ;

Precise List of Dimension

s FACETS & MEASURES 4 Dateof Referral

* Prepare the “must have”

4 UserD 4 Dateof Referral - Fiscal Year
a «“ 4 Liaison1D 4 Dateof Referral - Fiscal Quarter
n d m Ost Vva I ua b | ell I . 4 Liaison Name 4 Dateof Referral - Fisca! Month
F ac |St Of 4 Business Unit 4 Network Practice Name
etS an d M easures 4 Refering Practice Name 4 Network Site Name
4 Liaison Visit Type 4 Referning provider NP1
o Co . 4 Al Consults 4 Patient State
me u p wit h mean i 4 Refenring Provider Name 4 PpatientZip
B u Si n n gfu I 4 Network provider Name 4 Network Prov which are Ref Prov
ess names aft 4 Referring provider Medical Specialty 4 Ppatient City
com p I et . er 4 Network Provider Medical Specialty 4 [ Measures
N 4 Diagnosis TyPe o With Visit - New Referrals
g yo ur Data I aYe r 4 Classification e Without Visit - New Referrals
4 Radiation o With Visit - Existing Referrals
4 Liaison Visit (Yes/No) e Without Visit - Existing Referrals
4 Liaison Visit Date e With Visit - Reactivated Referrals
4 Liaison Visit Date - Fiscal Year s Without Visit - Reactivated Referrals
4 Liaison Visit Date - Fiscal Quarter . No Referrals
4 Liaison Visit Date - Fiscal Month 4 Number of Visits
4 Dateof Referral o With Visit - Total Referrals

4 Dateof Referral - Fiscal Year we Without Visit - Total Referrals
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INFORMATION SPACE

 Thisis the layer which is used for
“indexing” the facets and measures

* Indexing:: In SAP BO World is creation of
“cache” which runs the queries, gets the
measures for every combination and
stores as File System on BO Server.

 Explorer engine then uses this file system
when users interact with data.
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DEMO ON
SERVER
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Edit Information Space: DEMO - s W s

I  Properties I Objects ‘Scheduling Ijgrsa
rse

- .-
= [Z>FACETS & MEASURES
# User ID

# Business Unit

# Referring Practice Name
# Referring Provider Name
# Network Provider Name
# Network Practice Name
# Network Site Name

[ Measures

+ (i) Predefined Objects

I Measures I

W Occurrences

o With Visit - New Referrals

we Without Visit - New Referrals
e With Visit - Existing Referrals

w yithout Visit - Existing Referrals
w With Visit - Reactivated Referrals
we Without Visit - Reactivated Referrals

e No Referrals

s Number of Visits

ww with Visit - Total Referrals
we Without Visit - Total Referrals

# Liaison ID

# Liaison Name

# Referring Practice Name First 4
> # Liaison Visit Type
€ # All Consults
# Referring Provider Name - First 8
# Network Provider Name - First 7
# Referring Provider Medical Specialty
# Network Provider Medical Specialty

# Diagnosis Type

# Classification

# Radiation

# Liaison Visit (Yes/No)




SCHEDULING OF INFORMATION SPAC#_t* |

*  Once the Information Space is created and indexed
successfully, we don’t need to manually kick in next time,
we can schedule it to run periodically as we need to.

e Dependent Exploration views sets automatically picks up
the latest data from Indexed Information spaces

 Information Spaces designed against HANA data sources
would not need scheduled indexing and real time data
source connection can be used to get latest data displayed
and used in Exploration View Sets
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SCHEDULING

DEMO
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=dit Information Space: DEMO - w0 oo

Properties | Objects | Scheduling | Personalization |

() Once

(=) Periodically

(U None

Run Every

Scheduling Mode 6

() Minute(s)
() Hour(s)
(») Day(s)
O week(s)

Scheduling Details

Account to Run Scheduling *l |

Password I |

Confirm Password l |

Scheduling Time Range

Start Date  |2016/07/29 |G At: 16 |5 : [28] 3]
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EXPLORATION VIEW SETS

Collection of different variations of data/charts which are
customizable and helps end users with that ‘initial view’
they want to start with and either use it w/o modification
or do subtle changes to layout/metrics/charts etc.

e How to combine data from different Information Spaces if
needed and use it on same visual screen of one
Exploration View set.

 Benefits of adding multiple exploration views on “one” or
more exploration view sets based on categories.
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EXPLORATION VIEW SETS

Welcome: Administrator  Manage Spaces Help Feedback Tutorials About
| —— o S g wwn Vo O
el By Diagnosis Type v id save [ saveas
D E M N a Finc D] | Measures: | Number of Visits -]
]Rzﬁemna Provider Name - First 8 1%|Network Provider Name - First 7 L7 [Referring Provider Medical Specialty 4% |Network Provider Medical Specialty 1"|Diagnosis Type 17 |Classification
—— 024 | S 771 | INTERNAL MEDICINE 40,165 | HEMATOLOGY & MEDICAL ONCO... 55,746 | Hemaalogy 22170 Cancer
. 506 | e 595 | OBSTETRICS & GYNECOLOGY 31,691 | GYNECOLOGICAL ONCOLOGY 5,457 | Other 18,223 | Hemato
— 492 | wmnte s29 16,419 | RADIATION ONCOLOGY 5,077 | urstogy 7,099 | other
—— 47— 421| SURGERY - GENERAL 12299 | SURGERY - UROLOGICAL 2425 | Brease 372 NoDis
.- 374 | — 422 | GASTROENTEROLOGY 11,077 | SURGERY - BREAST 3,512 | Coleractal 3276
— 365 | 418 | PULMONARY DISEASE &336 | UROLOGY 2153 | Lung 2968
. 268 | e 409 | CARDIOLOGY 5,887 | SURGERY - COLORECTAL 469 | Female Rep. 2,667
T r e p—— 391| DERMATOLOGY 5,448 | SURGICAL ONCOLOGY 324 | Uncerain 2499
T —T)
290 | OTORHINOLARYNGOLOGY (ENT) 5,229 | PULMONARY DISEASE 294 | Lymphoma 1,802
Explore more Explore mor Explore more...
o |* - 2l
o Procssed iams by Yoor nh o] ] - | | Gesarssic s o e prsceed choms (e 1y - ; A o )
- oo
(U —
Explore| | ify| With Visit - New Referrals, With Visit - Existing Referrals, With Visit - Reactivated Referrals by Diagnosis Type i
- =
Diagnosis Type With Visit - New Referrals w |With Visit - Existing Referrals With Visit - Reactivated Refe...
4 Hematology 2132 47,386 4482
= ' ' Other 1,958 42,655 3,559
| ] & Urology 714 19,153 1,284
- Breast 641 25403 1,090
Colorectal 307 7,494 500
Lung 247 6,179 656
208104 3018108 20018108 214167 2008108 H18/08 EnEI10 X801 N8I3 Bk 16008 N0er0d fUeicartain Cancar 24 Si218 4
Female Rep 195 4,778 682
Skin 187 2,887 384
sramam—Desials by Year Mot Colorectal Female Rep Lymphoma 179 3438 444
Upper GI 133 2,871 336
o
e [ Head/Neck 105 2,548 251
Upper GI
Lymphome Head/Ne:
o = w0 s S N i ) .

Real Advaniage
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DASHBOARDS - DEMO

NCKES:
SON DEMO Oncology - Clinical Insights a0
-KESSON DEMO Oncology - Clinical Insights N ) DEMO Oncology Patient Volume — .f
Patient Distribution By Cay i
ncer
— 15 OPetients g — 4 Diagnoses August. 2014
DEMO Oncology Patient Volume Al Sites | ] 0 Patient Distribution By Cancer Di 014 [l e 1 M Diagnosis Name
s = 2 ) Anal Cancer
- Patients @ Visits g e = MM g X
Breast Cancer 3514% 27.55% -~ Coon Rapics
Blodder
Sk Other Hem/Onc Diagnosis 1280% 1649 % ® Edna - Concer
Brain Canger 078%
Anemia 36% 7.78% o d
x Breast Cance 031%
40K Colorectal Cacner 6.18% 654%
0 Cervical Cancer LRI
Lung Cancer, Non small cell 677% 535% 5 00 o gy &
30K 04 2014 b Mar |Chron » - %
Non-Hodgkins lymphoma 547% 533% = 01820 2000 208 215 g0 ;;_5 :",5 ;"‘ il = "¢ Ymphocyic ke -
T 15 %
- Multiple myeloma 352% 205% © ToatFaiens gy o oD g 15 ORi mYelogenous leukenya
— Newy : peneor
Sep Ot Nov Dec Jan Feb Mar Apr May Jun Jul Frawm e, s S | Cancer Diagnoseq "o Myelogroiterative igezge 052%
2014 2014 2014 2014 2014 2015 2015 2015 2015 2015 2015 2015 (Coorectay L
Myelodysplastic syndrome 195% 226% mu"‘“‘ﬂsvnusou % Cocner 1%
i thu
B @ Total Patient Visits [& @ Drug Related Visits (C/H) heor ia 0STR TR < \ Mg b of Pat/pyy —
v i =SSON DEMO Oncology - Clinicat
300 cnectogy patont v
e —— ]
oo _eee W@
DEMO Oncology vs USON Avg Patient Visits/Phys W@ | oemooncology vs uson Al Drugs | W) 5= = ®
Avg Patient Visits/Phys Patients © Avg Visits/Pats ” rr‘\./o" oo, e
& 35 et A, e - oo
- v -
34
33 -
2 A s oo o hmptocyc conemia s anx
32 Rt e o1 ey 2o 0y s oy o from sty Lasx o
. B @ roterascns visis 1y @ tvug meses s (7 s myetpeesteratve ssesce: iy asex
150 3 — i
29 (0EMO Oncology vx trsom
28
100 27 -
Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Ag Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul et
2014 2014 2014 2014 2014 2015 2015 2015 2015 2015 2015 2015 2014 2014 2014 2014 2014 2015 2015 2015 2015 2015 2015 2015
& W Minnesota Oncology & @ Rest USON B W Minnesota Oncology B @ Rest USON
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TAKE HOME POINTS

Understand the power SBOP Explorer can give to end
users in terms of “go to” product for their analytics.

Streamlined steps to get sophisticated exploration view
sets out.

Mobile Demo of sleek McKesson Specialty Health
exploration View sets on iPad.

Learn analytical and self-service benefits of using SBOP
Explorer over dashboards

Key practices for a successful project on SBOP Explorer
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Feedback
Please complete a session evaluation for this session!

Thank you for your time
Follow us on 0 at @ASUG365

Follow me 0 @ReportExpert
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